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October is Let’s Talk Month 
 
October is Let’s Talk Month, which emphasizes the importance of communication 
between adults and youth in helping young people develop responsible attitudes and 
behaviors about sexuality. More information about Let’s Talk Month can be found at 
the following links:  
 
-Alabama Campaign to Prevent Teen Pregnancy 
(http://www.acptp.org/uploadedFiles/Let's%20Talk%20Publication1.pdf)   
-Advocates for Youth 
(http://advfy.nonprofitsoapbox.com/index.php?option=com_content&task=view&id=8
87&Itemid=71) 
-National Campaign to Prevent Teen and Unplanned Pregnancy 
(http://www.thenationalcampaign.org/resources/pdf/pubs/Relationship_Redux.pdf) 
-Additional Resources 
(http://advfy.nonprofitsoapbox.com/index.php?option=com_content&task=view&id=4
95&Itemid=336)   
  
 
Estimated Pregnancy Rates for the United States, 1990–2005: An Update 
Centers for Disease Control and Prevention 
 
This National Vital Statistics Report 
(http://www.cdc.gov/nchs/data/nvsr/nvsr58/nvsr58_04.pdf) presents pregnancy 
rates for 1990–2005, by age, race and Hispanic origin, and by marital status. The data 
in this report, together with previously published pregnancy rates for earlier years, 
provide a consistent series of rates for the United States for 1976–2005 (1,2). This 
update contains new data on pregnancy rates for the year 2005, the most recent year 
for which detailed national estimates for abortions are available. 
 
 
Connecting Youth through Community 
Healthy Teen Network 
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This publication (http://healthyteennetwork.org/vertical/Sites/%7BB4D0CC76-CF78-
4784-BA7C-5D0436F6040C%7D/uploads/%7B3EE4600A-02E4-47B5-AC27-
0A1B2CB543D3%7D.PDF) from Healthy Teen Network focuses on how adolescent health 
professionals can utilize creative approaches to engaging youth in positive youth 
development. The publication highlights six examples of programs that reach out to 
youth in non-traditional communities through parental engagement, athletics, 
service-learning, art, mentoring, and youth empowerment approaches. The 
publication provides some next steps for professionals to develop or adapt creative 
approaches like those described here in existing programs for youth. 
 
 
Science Says #42: A Closer Look at Vulnerable Youth 
National Campaign to Prevent Teen and Unplanned Pregnancy   
 
Science Says #42 
(http://www.thenationalcampaign.org/resources/pdf/SS/SS42_VulnerableYouth.pdf) 
provides an in depth examination of “vulnerable” youth—defined as those who have 
ever been arrested before age 18, run away from home, been homeless or lived in a 
group home, lived in foster care, and/or whose families have been investigated by 
social services.  Among the sobering findings: 

 49% of vulnerable youth and 61% of highly vulnerable youth (those belonging to 
at least two of the groups noted above) report having sex before age 16 
compared to 29% of non-vulnerable youth. 

 Vulnerable youth were much less likely than non-vulnerable youth to 
consistently use contraception and more likely to report having a birth as a 
teen. 

 Vulnerable youth were also more likely than non-vulnerable youth to report 
that they had experienced forced sex (28% versus 15% respectively).  

 
 
Evidence-Based Programs Offered For Review by the Alabama Campaign to Prevent 
Teen Pregnancy 
Alabama Campaign to Prevent Teen Pregnancy 
 
The Alabama Campaign to Prevent Teen Pregnancy has recently added to their 
Resource Library and now has over ten evidence-based programs that are available for 
review! Some of these programs include: Be Proud! Be Responsible!, Reducing the 
Risk, SiHLE, and Teen Outreach Program (TOP). For more information on evidence-
based programs and to view the complete list of programs available for review from 
the Alabama Campaign to Prevent Teen Pregnancy visit us on our website 
(http://acptp.org/pages/?pageID=97).  
 
 
Audience Insights: Communicating to Teens (Aged 12–17) 
Centers for Disease Control and Prevention 
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Today’s teens are the most marketing savvy and brand-conscious generation to date. 
Their health behaviors and outcomes reflect their economic, racial, gender, and 
geographic disparities. Audience Insights can help you to communicate more 
effectively with your audience in order to influence their behavior. These Audience 
Insights (http://www.cdc.gov/healthmarketing/pdf/AudienceInsight_teens.pdf) will 
help you capture the attention of the 25 million teens in the United States.  
 
 
Large U.S. Cities Vary Widely in Teen Births 
Child Trends 
 
The 2009 edition of Child Trends' annual Facts at a Glance 
(http://www.childtrends.org/Files//Child_Trends-2009_08_31_FG_Edition.pdf) 
contains teen birth data for 73 of the largest cities in the U.S. The report also 
includes data by city on the percentage of teen births that are repeat births (two or 
more births to teen mothers). The report, which is based primarily on Child Trends' 
analyses of data from the National Center for Health Statistics, also includes national 
and state-level trends in teen childbearing.  City-level data are from 2006, the most 
recent year for which such data are available. 
 
 
OPA Clearinghouse 
Office of Population Affairs Clearinghouse 
 
The OPA Clearinghouse is sponsored by the Office of Population Affairs, Office of 
Public Health and Science, U.S. Department of Health and Human Services. The OPA 
Clearinghouse collects, develops, and distributes free publications on family planning, 
including information on contraception (abstinence, sterilization, etc.), reproductive 
health (cervical cancer, pap tests, etc.), and sexual health (sexually transmitted 
infection and disease, etc.). For more information visit the OPA Clearinghouse 
website (http://www.opaclearinghouse.org).  
 
 
Facebook 
Alabama Campaign to Prevent Teen Pregnancy  
 
The Alabama Campaign is now on Facebook! (http://www.facebook.com/acptp) 
Become a fan of our page and join us in teen pregnancy prevention! 
 
 
Have you been to our website recently? Be sure to check it out at www.acptp.org!  
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The Alabama Campaign to Prevent Teen Pregnancy’s eNewsletter provides links to articles and websites 
with information on current events, research, funding opportunities and other items related to teen 
pregnancy prevention. The inclusion of this information does not imply endorsement by the Alabama 
Campaign to Prevent Teen Pregnancy (ACPTP) and the opinions expressed do not necessarily represent 
the official position, policies or views of ACPTP. 


